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ABSTRACT 

CSR is the implementation of corporate social responsibility towards the 

stakeholder. The practice of CSR has been practiced by companies as a relation 

of habitus, capital and domains that are the product of social practice in Bourdieu 

epistemology thinking framework. This study aims to see how Bourdieu's social 

practices are implemented in the interaction of corporate social responsibility. 

Bourdieu's epistemological qualitative method becomes a reference in 

explaining how a practice that has been considered as a guide in carrying out 

corporate social obligations to internal and external stakeholders. Qualitative 

method is used because it is able to explain how the practice of CSR is formed 

from the interaction of habitus, capital and domains implemented by the 

company. The results showed that the relationship between habitus, capital and 

the domain will form the practice of CSR as has been done by the company. 

Habitus is a series of habits or patterns that are understood by the company in 

channeling its CSR where this pattern still adheres to a capitalist orientation with 

the aim of maximizing the interests of the owner. The capital itself consists of the 

economic, social, cultural and symbolic capital that shapes the capitalization of 

the firm's capital in its CSR practice and the final domain is the area where the 

CSR is practiced and the interaction of the three will result in CSR practices as 

has been done by the company. 

Keyword: CSR, Capitalism, Social Practice Bourdieu Epistemology 
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INTRODUCTION 

The discourse on the need for CSR has been elaborated by Law Number 25 Year 

2007 regarding Investment (hereinafter referred to as UUPM) and Law Number 

40 Year 2007 regarding Limited Liability Company (hereinafter referred to as 

UUPT). When CSR is elaborated by both legislation arises some controversy both 

related to the concept of CSR itself as well as relating to the responsibilities 

derived from business ethics into a legal norm. Over time the concept of CSR 

itself has also been changed. In the old CSR concept, the company only has 

responsibility to the company's shareholders only. While the new concept of CSR 

states that the company must also have responsibility to workers, suppliers, 

communities, and the environment in which the company runs its activities. CSR 

represents a compromise between ethics and certain behaviors. CSR appears to 

enhance the company's image within the society in which it runs its business 

with the initial Idea to make the company's social exclusion a marketing element. 

Social planning should always be included in the company's strategic plan so it 

should not be a cost, but an investment (Etcheverry, 2005). This means that the 

implementation of CSR by the company means that the company is not just a 

business entity that seeks only for profit, but it is one with the economic, social, 

and environmental conditions in which the company operates. Directors and 

company employees should be more aware of the importance of CSR because 

CSR can provide human rights protection for workers and environmental 

protection for local communities as well as their workers (Lynch, 2006). 

Ideally Corporate Social Responsibility should be an integrated part of corporate 

policy that is a future investment company (social investment) is not just 

considered a social cost (cost social). Unfortunately, most companies still see 

Corporate Social Responsibility as part of a cost or reactive action to anticipate 

community and environmental rejection. Some companies are indeed able to 

raise the status of Corporate Social Responsibility to a higher level by making it 

as part of brand building efforts and enhancing corporate image. Such Corporate 

Social Responsibility efforts are still rarely used as part of corporate strategic 

planning (Solihin, 2008: 25 - 27, Okpara and Idowu, 2013). 

  



Qualitative and Quantitative Research Review, Vol 3, Issue 1, 2018 
ISSN No: 2462-1978  

eISSNNo: 2462-2117 
 

63 
 

RESEARCH METHODOLOGY 

This research uses the paradigm of qualitative methodology thinking with 

critical theoretical approach to dissect how CSR practices have been done by the 

company. The device of Bourdieu thought was used in this study to dissect how 

CSR practices take place in the social realm of society. Bourdieu understands 

social reality as a dialectical relation between the individual (agent, subjective 

structure) and the objective structure of the structure itself. This dialectical 

relation involves subjective elements such as individual mental, the structure of 

individual experience, cognitive structures, etc. that are dialectical with objective 

structure then this dialectic produces "practice". In this dialectical relation, 

Bourdieu raises concepts to explain the "subjective structure" and "objective" that 

he calls "habitus" and arena (field). Habitus refers to "what is and is owned by 

the agent (individual). The meeting of habitus in the arena raises capital (capital), 

which can be social, economic, cultural and symbolic capital (Bordieu P, 2011). 

Habitus, arena, capital relations produce what Bourdieu calls symbolic power. 

This study will examine the various relationships between habitus, capital and 

the arena in understanding CSR accounting practices that took place at PT Vale 

as our research site. 

HABITUS CSR PORTRAIT 

In general, CSR is the way a company in achieving balance or integration of 

economic, environmental and social issues and at the same time can meet the 

expectations of shareholders and stakeholders (Luthan, 2010). The CSR that is 

often considered the essence of business ethics is that firms not only have 

economic and legal liabilities to shareholders or shareholders but also to 

stakeholders whose scope exceeds the obligation to shareholders (Saleh et.all 

2008, Anwar et.all, 2010). The implication of social responsibility is to create a 

higher standard of living by setting aside some of the benefits to its internal and 

external stakeholders. CSR activities conducted by the company will be 

disclosed by the company through its annual report. Disclosure of CSR refers to 

an entity's responsibility to all stakeholders, including society in general and the 

physical environment in which the entity operates. 
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During this time, CSR is mostly measured from the angle of how much money 

the company spent. Actually not only money, the money is only part of the value 

because there is a very important intangible value, meaning there is something 

that cannot be judged by money. Intangible value is the extent to which the 

company is active for the environment. The problem of social word is often 

understood only as a form of generosity. In fact, generosity is a small part of CSR, 

that's why there are companies that only want to use the word Corporate 

Responsibility or CR. Corporate responsibility is twofold. First, the inward or 

internal. Second, which is set out or externally. If internal concerns transparency, 

so there is such thing as Good Corporate Governance. Among public companies 

measured by information disclosure (Ratnasari, 2012). 

 The point of view that CSR is a form of generosity of this company that is widely 

understood by local residents in Sorowako where PT Vale companies do mining. 

As expressed by Basri Hasan one of our informants who had received financial 

support from the company: 

Habit CSR vale is a share of money, more to the aid of funds if from vale. The 

fund is in a certain time-and then we'll ask for a new one. Usually in the 

cation if you bring a proposal. 

What PT Inco undertook and continued by PT Vale, although the mechanism was 

different, in the Inco era, people who wanted funding from companies submitted 

proposals were then selected and approved by the company, only the 

disadvantage of this model was that access to submit proposals was limited to 

people certain, usually this access is only owned by community leaders or certain 

who have links or closeness with the company. this means that the CSR of the 

company does not completely cover all the surrounding people who are affected 

and indeed need the help of companies to empower their economies.  

Then this mechanism in the Vale era underwent a change of format with the 

company adopted the format provided by the government, namely the 

establishment of PMDN (Family Partner Desa Mandiri program). This program 

distributes CSR funds of RP.300 million distributed to every village around 

Sorowako. This program is much more comprehensive than the proposed model 

proposed by PT Inco as it involves more elements in formulating CSR corporate 
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funds and how it is channeled. However, this also has various shortcomings in 

its implementation in the field as further expressed by Hasan Basri below: 

 

Related to his current method of CSR may be more helpful when talking 

methods, but if you talk helped I think there is no help because the 

mechanism of providing assistance is not followed by the correct star. When 

determining who should receive a standard there is a standard for who 

should receive it, what for example the poor, what kind of poor, what level 

of needs should be identified, but the resources of the established team are 

not able to identify, so ambiguous because the established team this is the 

encouragement of the people who actually cannot be separated from the 

interests of the community that usually access the funds from the PT Inco 

era as well. 

An important point that needs attention from the above interviews is that, despite 

the different mechanisms of the Inco era into the Vale era, there remains a gap 

that requires a deepening of the company. If Inco's time the company only 

channeled the aid through proposals proposed by NGOs or local residents and 

community leaders with links or access to the company even though the funds 

were not fully used to build a business or develop business in the area around 

the company. As the company's management switched to PT Vale, this CSR 

channeling model experienced significant method changes. If there were no other 

element related to CSR mechanism by company, then in the era of PT Vale, the 

company tries to involve various dominant elements related to the business of 

the company that is the main stakeholder of the government company and the 

local community. The collaboration between the government and the company 

then launched the Integrated Community Development Program (PTPM), the 

launch of the PTPM program through the signing of a memorandum of 

understanding between the East Luwu Regent, Andi Hatta Marakarma, 

Chairman of DPRD, Sukman Sadike and the President Director of PT Vale Nico 

Kanter at Baruga Open Agency for Agricultural Extension, Fisheries and Marine 

(BP4K) (Tribun News.com.2014). PTPM is a PT Vale CSR program aimed at 

encouraging the improvement of people's welfare, especially in the 

empowerment areas and the people of East Luwu in general. The concept, PTPM 
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will be synergized with regional development plans so that no longer overlap 

with the program as it happened before the existence of this PTPM. 

The existence of PTPM concept has been very holistic to touch the problems that 

need to be addressed by the company, but when to see the practice in the field is 

still far from what is the expectations of the surrounding community as expressed 

by our sources above. The important thing that the community wants is for the 

company to pay attention to what is actually needed by the local people and not 

to share the CSR funds owned by the company. To do so requires a thorough 

analysis of who should receive, the appropriate channeling model, and the need 

for accountability from beneficiaries. Because so far the funds provided were 

never held accountable by the company so impressed the company neglected to 

what their CSR fund allocation. What happens then and becomes a sad fact is 

that there is an average amount of funds and is not destined in a place that is in 

accordance with the basic needs of the local people who get the funds. The 

external relationship as the pillar of the company that takes care of CSR needs to 

work hard to fix the existing deficiencies so far in channeling corporate CSR. It 

takes cross-sectoral cooperation between government and community as 

stakeholders to identify the problems faced by the local people and what CSR 

models are most needed to help empower communities and raise their level of 

well-being. 

This is in line with what Kaufmann and Olaru (2012) stated that the CSR program 

is aimed at business people, both industrial and corporate sectors, to contribute 

to a healthy economic growth, taking into account environmental factors. So if 

this is done then the existence of CSR should be out of the negative stigma so far 

as a corporate imaging scene stuck in the phrase "charity" (Ahmar & Kamayanti, 

2011). CSR globally is not only interpreted as a charity activity or charity or 

voluntary attitude by the company. However, the new paradigm of CSR leads to 

a form of commitment of a company, in carrying out responsibility or feedback 

to the community and environment, and sustainable economic development in a 

sustainable way that will create justice for all stakeholders with the distribution 

of income between the company and community in a social contract (Hart, 2010, 

Rawls, 2011). 
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Some other habitus that many attached to corporate CSR is the assumption that 

the CSR becomes a burden for the company so that if many companies distribute 

CSR then it will reduce profits for shareholders. It is also then practiced by the 

company in recording transactions and disclosure of CSR costs in the financial 

statements where CSR costs are included as part of the company's expenses. 

According to Kotler and Lee (2005) the implementation of CSR can reduce the 

operating costs of a company. This is because after the implementation of CSR, 

the company will reduce the costs incurred for marketing the product and 

replace it with the cost of CSR. Although CSR cost incurred initially represents 

the cost of corporate responsibility to the surrounding environment, it cannot be 

denied that CSR activities will affect the company's promotional activities and 

ultimately will increase sales of the company. Therefore, the company will reduce 

the cost of promoting its products that will affect the decrease in operating costs 

of the company. This means that companies make CSR as a promotional event 

for the existence of companies in the middle of society so they will be impressed 

as a generous company. This is also evident in our source from Ari Kamayanti: 

The CSR Habitus is just rhetoric because its ultimate goal is profit. 

Habitus existing and practiced continuously by the company is certainly not in 

accordance with the spirit of the Millennium Development Goals (MDGs) which 

is the further development of CSR. The objectives of the MDGs are to alleviate 

poverty and hunger, achieve basic education for all, promote gender equality and 

empower women, reduce child mortality, improve maternal health, combat HIV 

disease, malaria and other infectious diseases, ensure environmental 

sustainability and build global partnerships for development (Pattberg, et, all, 

2012). 

Broadly speaking the MDGs are intended to halve poverty and hunger in the 

coming year. Private and corporate parties are included and strived to maximize 

their role in the implementation of social and environmental responsibility, in the 

form of CSR implementation (Kusumaningtias, 2013). Portraits of stakeholder 

prosperity can be measured through indicators such as increasing population 

income over time, quality of education and improved health status, increasing 
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populations occupying homes, comfortable living environments free from 

natural and safe disruptions. 

Residents should have the opportunity to access available resources, open 

employment opportunities for all residents, and be free of poverty and hunger. 

This must be addressed by the company through its external parts so that the 

purpose of existence of PTPM as a pillar of CSR proclaimed by PT Vale can be 

achieved. 

CSR Domains Are Still Dominated by the Company 

Society and companies are like two sides of a coin; no one will set up a company 

without a community as a market for products or services offered by the 

company. Sony Keraf says the company does not stand alone, it grows and 

develops and is destroyed by the community (Keraf, 2009). No large or small 

companies do not need social collaboration (Fukuyama, 2007). The existence of 

the company is determined by the company's ability to implement CSR to the 

community. 

There has been tremendous evolution in the business world, the company and 

its entire network emerging as an important entity in life. The presence of the 

company should not be out of the essence of itself as a child of society, which is 

present to serve the interests of society (Khairandy, 2007: 144). Companies must 

have existential awareness, so as not to hold only that the main task of the 

directors is to serve the interests of the shareholder as the owner of the company, 

but also to the stakeholders. The disgruntled nature and human nature that is the 

essence of the birth and development of the company. Serving the human interest 

in goods or services is the basis of existence of the enterprise, or philosophically 

called as the the company co-existence of society (Sanjaya, 2013). 

Existential awareness should be the reference of companies to have not only a 

single responsibility to shareholders but also stakeholders (Freeman, et.all, 2006).  

The company is bound by the environment and the society in which its business 

is carried out, because there are other people's interests in it, therefore 

responsibility to the community and the environment is mandatory by 

companies that Elkinton is integrated with 3P (profit, people, planet). 



Qualitative and Quantitative Research Review, Vol 3, Issue 1, 2018 
ISSN No: 2462-1978  

eISSNNo: 2462-2117 
 

69 
 

The principle of caring fellow in line with national cultural values. Indonesia is a 

country that has an economic system based on kinship, which is mutual help-aid, 

fate and shelter. This means that CSR requires companies to integrate themselves 

with the national value system (have a concern with the community), and not 

solely to seek profit or profit, as initiated by Milton Friedman in his book 

Capitalism and Freedom (Pryor, 2010) . 

Indonesian economic perspective. A natural resource management company 

should be aware that its core business is in the public domain. Every company 

that gets the right to manage the natural resources is also obliged to serve the 

public interest. The obligations of the company not only to the state (pay taxes), 

but also to the community, especially affected communities of the company's 

operations. 

CSR was initially based on ethical and moral values, in which firms were seen as 

unethical when enjoying substantial profits, while the environment was 

damaged and society was disregarded or harmed by its rights. In accordance 

with the core of moral power is the consciousness that comes from within the 

company, it is not able to create awareness companies to care for society and the 

environment, therefore the law of entry and make CSR as a must for the company 

(Fassin, et.all, 2014). 

In reality, the current implementation of CSR is still hampered, because the 

existing regulations cannot be a technical reference for the company in carrying 

out its obligations to the community and the environment. As seen in the 

implementation of CSR conducted by PT Vale as the site in this study. Until now, 

the realm of CSR still belongs to the company with reference to the PTPM model 

applied by the company. Stakeholder involvement in regulating the mechanism 

of CSR is still limited to rhetoric and mere formality as expressed by our 

informants Opu Baso: 

So from the beginning of the arrival of the company until now very minimal 

public involvement. And we have proved what has happened, what has been 

built 

The lack of community contribution is the basis of the information gap between 

companies and communities so that CSR companies are not channeled properly. 
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Society tends to be ignored in corporate policy making, be it external or internal 

company. The severe consequence of such conditions is the existence of an 

information gap so that the impression of CSR as part of corporate imaging can 

no longer be denied. What then happens in a society that gets help is not self-

development but this condition tends to produce a "beggar" mentality that 

always only raises hands to the company every need of help without being able 

to help itself. 

For that required careful handling of the company for the implementation of CSR 

does not strengthen the condition of the relation of dependence of the public will 

the presence of the company. The benefits gained automatically from the 

implementation of CSR activities for the community and the company should be 

balanced and useful reducing risk, increasing goodwill, reducing costs, building 

human resources, and improving the social welfare of corporate social 

responsibility undeniably provide many benefits to the company and certainly 

for the surrounding community. The actions necessary to resolve the social and 

environmental disparity issues associated with the business will bring benefits to 

society as well. Corporate involvement on behalf of social responsibility should 

be a deliberate decision and the company should consider its pros and cons. 

(Bhattacharya & Sen, 2010, KsiężaK, 2016). 

During the realm of CSR is still controlled by the company as the owner of the 

capital that has access to all company then during that time there will be a gap 

between the company and the surrounding community as a major stakeholder 

for the company. Therefore, it needs strategic cooperation and steps from 

stakeholders especially the community, government and companies to formulate 

strategic policies that can be pursued together so that CSR can really be a 

common sphere between all the existing stakeholders. 

The common challenge facing mining companies today is how to change the 

image of a perceived mine as an environmentally destructive activity and 

undermine the system's order and social solidity. One way that companies can 

do to build a positive image is to implement appropriate communication 

strategies and matches in accordance with the character of the environment it 

faces. Corporate communication strategy is important in managing uncertain 
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environmental conditions, both to prevent a crisis situation, and when the 

company is experiencing a crisis situation. Communication strategy is a 

transaction, a symbolic process that wants people to manage their environment 

(Cangara 2005: 57). Intense communication and collective policy are desperately 

needed so that the company is no longer a sole player in any decision involving 

the interests of other stakeholders (Hawrysz and Liliana, 2017). 

Capital CSR: Still Company Hegemony 

Philosophically the concept of corporate social responsibility (CSR) wants to see 

the company as a moral agent. There is or without a rule of law, a company 

should uphold morality. The parameters of a company's success in the CSR's 

point of view are to put moral and ethical principles, namely to achieve the best 

results without harming the society (Zerk, 2006, Paoli, et.al, 2010). 

CSR has a relationship with treating corporate stakeholders ethically or in a 

responsible way. This means that stakeholders should be treated in ways that are 

acceptable to the communities concerned. The existence of stakeholders is inside 

and outside the company. The broader goal of social responsibility is to create 

higher standards of living while maintaining the profitability of the company in 

order to keep the company alive as well as those around them (Santoso, 2015). 

CSR is a commitment of the business world to act legally and contribute to 

economic improvement along with improving the quality of life of workers and 

their families as well as enhancing the quality of local communities and society 

more broadly. 

To carry out all matters relating to the corporate CSR mentioned above to arrive 

at the expected goal is certainly not an easy job. It takes a large accumulation of 

capital from the company as the owner of capital. The existence of the company 

as one of the agents who have a dominant role in Bourdieu epistemology concept 

because the company that has all available capital resources and ready to be re-

processed into profit for the shareholders. The position of the agent is determined 

by the amount and relative weight of the capital they have. Bourdieu discusses 

four kinds of capital: economic, cultural (legal) knowledge, social (valuable 

relationships between individuals) and symbolic of one's honor and prestige. 

Capital is a concentration of specific forces that operate in the realm and each 
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domain requires individuals to have special capital in order to live proportionally 

and survive in it (Adib, 2012). In the realm of social "battle" there will always be 

a power struggle or hegemony where the winner will be the dominant party in 

any decision making that will determine the amount of capital accumulation they 

will receive. Those who have the same capital and habitus as most individuals 

will be better able to take action to defend or change structures than those 

without capital (Haryatmoko, 2010: 23; Mutahir, 2011: 195). 

So far, the company has become the center or center of the accumulation of all 

kinds of existing capital and circulating in the community. With the strength of 

capital owned it will be an easy way for the company to carry out its social 

responsibility to the main stakeholders of the surrounding community affected 

by the company's activities. So that the company should be present as an agent 

that gives benefit to improving the living standard of society and state. 

However, in reality we have seen so far, not infrequently companies become a 

source of disaster for the surrounding community and all stakeholders due to the 

company neglected to the interests of nature, environment and human beings 

who become its main stakeholders. Companies that deplete Natural Resources 

(SDA) tend to only exploit their natural resources without being balanced with 

efforts to improve it. In addition, people also tend to be neglected, very less effort 

to improve the company's living standards significantly. No wonder if the 

management of the company more maximized to gain profits from capital 

invested by shareholders. By that, the business strategy of the company is often 

seen as having more short-term dimension to realize the goal of maximizing 

shareholder value and sometimes neglecting social and environmental impacts. 

What is the daily phenomenon of the company in its business practices is 

suspended as a result of the profit orientation of the company which is the main 

focus of the company? So it is true what is expressed by our sources Aji Dedi 

Mulawarman the following: 

 It should be a thorough accountability if the overall accountability he has 

the obligation is actually the one who is now upside down the argument 

banhwa whose name the accountability is only a accountability. 
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Accountability is not just paperwork with the income statement as the final goal 

as we have observed in the company's annual financial statements. The strength 

of the company's capital with its various combinations should be able to benefit 

all stakeholders and not just be a burden to the company in the financial 

statements. If the company maintains a modest liability model as it has been so 

sustainability will be difficult to achieve. 

Comprehensive accountability means companies must use ISO 26000 standards 

in building awareness to consider social aspects and be responsible for the 

impacts of decisions and activities that affect society and the environment around 

the company. All aspects that should be taken into consideration of the company 

begin organizational governance: concerning compliance with the law, 

transparency, code of ethics and the introduction of stakeholder profiles. 

Transparent organizational governance increases company value, pride and 

loyalty, employee morale. It respects human rights: it concerns the guarantee of 

economic freedom and security, the right to work, the choice of employment, to 

be in a safe, socio-cultural and political rights. Companies are also required to 

pay attention to aspects of employment covering employment and inter-worker 

relations, working conditions and social protection, social dialogue, occupational 

health and safety as well as human resources. Nature and the environment get 

an important portion of pollution prevention, sustainable consumption, 

adaptation and climate change mitigation. There are companies' efforts to 

minimize the negative impacts occurring in the environment, measures to reduce 

the occurrence of pollutants through increased efficiency in the use of raw 

materials, energy, water or other sources. 

The business practices of the company must be fair in the sense of anti-corruption 

and anti-bribery, fair competition. Usually corruption and bribery is a challenge 

faced by companies / organizations. The issue of consumer rights is also 

important to note the honest marketing system, contractual practices, consumer 

protection and health, product development that provides environmental and 

social benefits, consumer services, dispute resolution and access to products.  

Companies should engage communities in the development of communities that 

contribute to economic and social development. Contribution to the community 



Qualitative and Quantitative Research Review, Vol 3, Issue 1, 2018 
ISSN No: 2462-1978  

eISSNNo: 2462-2117 
 

74 
 

or the surrounding community is one form of corporate participation in 

responding to the social, economic and environmental impacts that occur. This is 

as a result of the company's operational processes within the community. The 

role of the company is to improve the performance and economy of the 

surrounding community in building businesses that benefit the community and 

the environment (Czarniewski, 2014, Setiani and Asyik, 2015). Economic 

development, social development and environmental protection must be inter-

related and a supporting pillar for sustainable development. 

Corporate responsibility is not just what is stipulated by law and accounting 

standards or rules that apply, but covers all the interests that exist on this earth. 

Capital economy, social capital, cultural capital and symbolic capital that has 

been dominated by the company should be a force to build a better life for all 

humanity and the natural environment. 
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Bourdieu understands social reality as a dialectical relation between the 

individual (agent, subjective structure) and the objective structure of the 

structure itself. this dialectical relation involves subjective elements such as 

individual mental, the structure of individual experience, cognitive structures, 

etc. that are dialectics with objective structures. This dialectic produces 

"practice". And in this dialectical relation, Bourdieu brings up concepts to explain 

the "subjective structure" and "objective" that he calls "habitus" and arena (field, 

field). Habitus refers to "what is and is owned by the agent (individual). The 

meeting of habitus in the arena raises capital (capital), which can be social, 

economic, cultural and symbolic capital. Habitus, arena, capital produces what 

Bourdieu calls symbolic power. Bourdieu's symbolic power is present in the 

arena of his dialectical relation with habitus and capital (capital), especially 

symbolic capital. A person who controls capital with an adequate habitus will 

dominate the arena and win the social fight because in the arena there is always 

a social struggle. 

CSR as the implementation of corporate social responsibility is also part of the 

social practice that became the object of this research. In social life there are 

various habit uses, spheres that become the center of power and power struggles, 

and the capital that determines the hegemony of power to give more value to the 

existence of the company in the midst of society and the natural surroundings. 

When looking at existing practices so far it appears that corporate habits will be 

limited to CSR burdens, profits and imaging rhetoric, while the realm is also still 

under the control of the company as the owner of the dominant capital. 

Departing from such a phenomenon, presumably the construction of thought 

and the importance of formulating a new practice in order to create more 

humanistic and holistic life-based CSR practices for life.No longer a burden to 

anyone. 
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